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Green Tales

MGM Resorts International’s 
MY Green Advantage 
By Adrienne Rowland and Regina Stepanov

Shark Reef Aquarium at Mandalay Bay in 
Las Vegas, Nev., is a part of MGM Resorts, 
a multi-faceted entertainment company 
that recognized the opportunity to harness 
the collective power of our employees to 
reduce our impact on the environment by 
implementing a new company wide engage-
ment application, called MY Green Advan-
tage. The application focuses on advancing 
employee knowledge, promoting innovative 
green actions and motivating employees to 
share behavioral best practices with peers.

MY Green Advantage is a fun, social 
application that challenges employees 
to be greener at work and at home. By 
completing actions, employees earn points 
and badges, in addition to sharing and 
commenting on peer activity. MGM Re-
sorts understands that in order to achieve 
a positive and long lasting impact on the 
environment through responsible behavior 
change and sustainable action, our social 
and community efforts must be strate-
gically aligned across our 17 resorts and 
62,000 employees. 

Challenging Engagement 
The MY Green Advantage application 
is designed to provide company-wide 
employees with an opportunity to tailor 
their engagement and educational expe-
rience based on their personal interests. 
With more than 600 unique actions and 
40 projects, MGM Resorts employees 
are able to make a positive difference on 
the environment across a dynamic array 
of environmental issues and topics such 
as water conservation, recycling, energy 
conservation, alternative transportation, 
sustainable eating and many more. 

MY Green Advantage campaigns align 
with strategic goals such as our com-
pany-wide recycling rate of 50 percent, 
or decrease our energy consumption 20 
percent by 2020. In addition, campaigns 
anchor on calendar events such as World 
Water Day, Earth Hour and Earth Day. 

Due to the exponential, organic partic-
ipation and engagement on the applica-
tion, MGM Resorts has been challenged 
with providing new and relevant content 

Have you heard about Miguel 
Wattson, the Tennessee Aquarium’s 

tweeting Electric Eel? His tweets are 
triggered by his electrical discharges! 

You can follow him on Twitter at  
@EelectricMiguel. 

Learn how it works:  
http://bit.ly/tnaqeeltweets

– Tennessee Aquarium Facebook Page

Medical researchers are 
studying how wood frogs and 
other animals survive freezing 
in hopes that understanding 
the process may help us 
preserve donated human 
organs. 

#AmazingAmphibians 
#FunFact

- FrogWatch USA™ Facebook Page

Don’t blink! The red lionfish (left) has 

a fearsome reputation as an invasive 

species, but its smaller cousin, the 

fuzzy dwarf lionfish, is harmless—

just beware of its dangerous level 

of cuteness! Look for lionfish in our 

Splash Zone exhibit:  

http://mbayaq.co/U0LwBF

 – Monterey Bay Aquarium  
Facebook Page

Did You See?
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to drive positive environmental changes. 
In partnership with a third-party devel-
oper, we have developed focus themes 
and new actions and implemented reward 
programs to maintain engagement and 
diverse interest. 

This also allows us to tailor projects or 
actions to relevant areas such as earning a 
Shark Badge by learning about protecting 
sharks or how your seafood choices make 
a difference. The Aquarium education staff 
provide the content and the developer 
creates a fun and informative way to earn 
the badge. This is then shared with the 
community of employees when completed.

The Results
Since the initial launch of MY Green Ad-
vantage in July 2013, the social education 
platform has launched across 17 properties, 
empowering employees to challenge their 
coworkers and friends to be greener, while 
organically developing sustainable lifestyles 
of their own. The collective actions and 
positive behavior of our employees has 
resulted, to date, in some of the following 
exponential accomplishments: 

Nearly 27.5 million gallons of water 
saved
More than 423,000 pounds of trash 
diverted from local landfills
Conserved 383,000 gallons of fuel
Saved 15.4 million kWh of energy
Conserved more than 2,100 trees
Completed nearly 900,000 green actions 
such as recycling, turning off the lights, 
using alternative transportation and 
much more

Furthermore, by harnessing the passion 
and dedication of MGM Resorts’ em-
ployees has help drive natural resource 
conservation efforts throughout our 
operations and guest experiences, allowing 
us to achieve:

A company-wide 52.6 percent recycling 
rate in 2013
Cumulative company-wide savings of 380 
million kilowatt hours (kWh) since 2008
1.2 billion gallons of water consumption 
savings in the past five years

Adrienne Rowland is the Director of 
Shark Reef Aquarium.
Regina Stepanov is the Sustainability 

Manager at MGM Resorts.

By the Numbers

Association of Zoos and  
Aquariums (AZA)-accredited 

zoos and aquariums reported 
participating in almost 

different 
citizen 
science 
programs.

More than 80 percent  

AZA’s FrogWatch™ USA and Audubon’s 
Christmas Bird Count were the most commonly 
reported citizen science programs, followed by 
butterfly tagging through Monarch Watch and 
surveys conducted for BioBlitz.

    of the programs took place 
on or in the coastal  

environments and  
oceans off North America.

Amphibians,  
closely  

followed by  
birds,  

were the most  
frequently targeted  
taxonomic groups  

in citizen science programs.


